
Book your place here: https://bit.ly/4oCm8zq 

Starting your 
Sustainability Journey

Date: 12.11.2025
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• Introduction to Sustainable Tourism and Trends 

• Why go Green? 

• Where to Start / Baseline Review

• Setting up Action Plan / Targets

• Top Tips 

The session will cover the following areas: 
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• Sustainability 
Environment, Economy, Social

• Net-Zero Carbon
Carbon Neutral – reducing or balancing carbon emissions 
to zero www.theccc.org.uk

• UNSDG’s - UN Sustainable Development Goals 

• Declaring a Climate Emergency 
Public, commitment to reducing greenhouse gases 
www.climateemergency.uk

• Tourism Declares a Climate Emergency 

• World Travel & Tourism Council – 6.5% of overall 
global GHG emissions

What's it all about 

• Develop Climate Action 
Plan

• Share your commitment
• Cut carbon emissions
• Work together
• Advocate for change

www.tourismdeclares.com

17 Goals to 
Transform our World

www.tourism4sdgs.org

http://www.theccc.org.uk/
http://www.climateemergency.uk/
http://www.tourism4sdgs.org/
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Sustainable Tourism Trends

• Sustainable Tourism in Scotland – total exports in 2021 
£600 million (0.8% of exports); 2023, turnover for the 
Sustainable Tourism sector was £10.8 billion 

• Edinburgh ‘best sustainable tourism destination’ World 
Travel Awards 2023 – based on climate impact, EV 
charging, green spaces and vegetarian/vegan options

• Visit Scotland’s 2025 Travel Trends – shift to experience-
led travel and authentic local experiences – ‘Gigtripping’, 
‘Outdoor therapy’, ‘Hobbidays’, ‘Set jetting’

• ‘Responsibility’ key consumer drivers in Scottish tourism 
– next generation of traveller conscious of impact on 
communities and environment 
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Booking.com Sustainable Tourism Report 2025 

• When asked…
• Over half of travellers conscious of impact of tourism on 

local communities and environment 
• 73% of travelers want to spend money in local community 
• Traveling more sustainably the most important for 

travelers (84%)

Booking.com Sustainable Tourism Report 2023 

• When asked…
• 43% are willing to pay more for a property with a 

sustainable certification
• 59% want to filter their options for those with a 

sustainable certification next time they book

Why evidence your 
commitment?
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Utilities & Consumables

• What do you buy / spend money on?

• What do you waste / use inefficiently?

• What do you throw away?  (Have you looked in your bins 
recently?)

• Can you easily reduce any of these?

• Energy

• Water

• Chemicals

• Food & Drink

• Single use items

• Office consumables

Baseline Review

Book your place here: https://bit.ly/4oCm8zq 
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Cambo Country House & Estate

Added a heat pump for (which draws its heat from the Cambo 
Burn) to replace the old oil boiler and hosted new Off Grid 
accommodation units powered by solar panels.

DoubleTree by Hilton Edinburgh Queensferry Crossing

Signed up to ‘To Good To Go’ to reduce food waste, buy 
selling bags from Breakfast. 

Examples
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Community, Accessibility & Biodiversity

• Do you support local community?

• Do you support local / international charities?

• Do you support local craftspeople?

• Have you got an accessibility guide?

• Do you help look after wildlife?

• Do you help with increasing biodiversity?

• Can you easily do any of these?

Baseline Review

https://www.accessable.co.uk/
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Kirkcaldy Galleries

Have worked with AccessAble re accessibility 

Abbot House 

Shop has variety of local craft, arts etc. 

Examples



Tuesday, 24 March 2026GREEN TOURISM • CARING FOR PEOPLE, PLACES AND OUR PLANET PAGE  •  10

Customer Engagement

• Where / How / When do you communicate with your 
Customers?

• Can you include green messages / information

• Local culture / wildlife

• Community initiatives

• Local products / produce

• Active travel options

• Recycling

• Energy / Water conservation

• Do you have information about your Green commitment's

Baseline Review
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Pitbauchlie House Hotel 

Have a Sustainability Page on their website

https://www.pitbauchlie.com/green-tourism/sustainability-
and-biodiversity

St Andrews Links 

Have a Sustainability Strategy Website

https://standrews.com/page/sustainability_strategy

Examples
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Your action plan should:

• Record key information

• Be accessible to everyone in Green Team / 
relevant people

• Be used for business planning

• Be reviewed regularly

• Track progress / impacts

• Be revised to reflect results (good and bad)

Action Plan

Action 
Plan 

01
Set SMART 

goals  

02 
Identify Tasks

03
Allocate 

resources 

04
Prioritise 

tasks

05
Set deadlines 

and 
milestones

06 
Monitor and 

revise 
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• Identify areas you want to improve 
• Reducing energy
• Reducing greenhouse gas emissions
• Creating a sustainability policy 

• Set targets 
• Specific, Measurable, Attainable, Relevant, 

Time-based

• Assign task
• Most appropriate person
• Someone who will drive the initiative forward
• Member of the green team / YOU!!

Focus Areas
Up to 40% of a 

business's energy 
can go on lighting. 

Net-zero 
emissions of all 

greenhouse 
gases by 2045
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Commit to 

• Develop Climate Action Plan

• Share your commitment

• Cut carbon emissions

• Work together

• Advocate for change

Climate Action Plan 

• Measure
• Decarbonise
• Regenerate
• Collaborate
• Finance

Visit Scotland Climate Action Plan - 
https://support.visitscotland.org/advice-
support/sustainability/climate-action-plan
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• Publications / articles

• Training / webinars

• Newsletters, Intranet, Noticeboards

• Get everyone involved

• Green Meetings

• Green Champions 

• Set up a Green Team 

• Ask for suggestions / ideas 

Top Tip 1
Awareness
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• Meaningful to your business

• Easy to understand by you, your team, your 
customers and others

• Succinct and to the point – ideally no more than A4 
sheet

• A commitment to legal compliance, continual 
improvement in all aspects of sustainability

• Goals, targets, achievements can be in policy or 
explained separately

• Signed and dated by senior management / owners

Top Tip 2 
Environmental Policy 
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• Meaningful and relevant to your customers

• Easy to understand with clear information / guidance

• Include local information / facilities 

• Tell them how they can get involved / help

• Encourage them to do green things when they go 
home

• Encouraging and influential – Not worthy & dictatorial

• Tell them why it is important to the destination

• Tell them why it is important to YOU

Top Tip 3
Visitor Charter

https://support.visitscotland.org/advice-
support/sustainability/promoting-responsible-tourism
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• Show them you Care

• Supporting local community
• Caring for your team / guests
• Buying local
• Conservation of cultural heritage
• Increasing biodiversity
• Reducing carbon & waste
• Saving water, avoiding chemicals

• Be honest & transparent - Don’t Greenwash 

• Provide evidence & information 

• We are all on a green journey just tell them how 
far you have got

Top Tip 4 
Sharing your story 
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19th November – Oceans of Plastic

26th November – World Sustainable Transport Day 

5th December – International Volunteers Day  & World Soil day

11th December – Christmas Jumper Day  

January 2026 – Veganuary 

https://www.green-tourism.com/2025/10/30/awareness-
days-autumn-2025/

Top Tip 5
Campaigns
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• Internationally Recognised 

• 28+ years experience of 
best practice in sustainability

• 18,000+ assessments

• 2,900+ / 56+ Countries

• All types and sectors 

• 50% Micro-Small Business

• 50% Medium-Extra Large Businesses

Green Tourism 
Certification

• Independently Certified

• Third Party Assessment

• Continuous Improvement

• Regularly Reassessed
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• Fully funded year-one Green Tourism or 
Green Meetings memberships available for 
the first 15 businesses to apply successfully 

• Then 50% and 25% discounts in years 2 and 
3 respectively

• No Registration Fee

• Deadline for sign up is 31/12/2025

• Significant savings: standard membership is 
£165 - £705 + VAT depending on business 
size

Funded 
Membership Offer
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Free GreenCheck Call

• FastTrack Pre-Assessment

• 30 Key Sustainability points

• Potential to achieve Bronze based on 
information provided

• 12 months to complete full assessment
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Tuesday 25th November - 2.00pm

Webinar 2 - Customer Expectations and Communication

Wednesday 10th December - 2:00 pm

Webinar 3 - Implement Practical Changes

Thursday 29th January – 11:00am 

Webinar 5 – Biodiversity 

Upcoming Sessions 



Add Title
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Thank you 
for your time
Lisa Wilson & Anna MacDonald 

01738 632 162 
tech.help@green-tourism.com
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