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o Green Communications ;

» Sharing your Green Story
» Green campaigns | |

» Social Media
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A growing market

* 81% of global travellers confirm at
sustainable travel is important to

them

* 90% of people look for sustainable

options when travelling

Booking.com and Expedia research
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A growing market

* 43% willing to pay extra for travel
options with a sustainable

certification

*  Only 18% of global travellers would
be reluctant to pay for more

sustainable options

Expedia & Skyscanner research

St. Andrews Show onmap (.7 miles from centre  Beach nearby
g 400 yards from beach
.E:‘:'} Sustainability certification

Double or Twin Room
1 extra-large double bed

Breakfast included

Only 4 rooms left at this price on our site

Superb [P}

1,110 reviews
Location 9.8

1 night, 2 adults

£295

Includes taxes and charges

See availability >
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A growing mindset

*  65% would feel better staying in a
particular accommodation if they
knew it had a sustainable

certification

°*  66% want to support local cultures

and communities

* 31% because ‘sustainable properties

treat the community better’

Booking.com
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The joy economy

*  91% of people want to feel more

emotion in their lives

* 83% seek out experiences that bring

joy and happiness

*  The most important role of a brand

is to make the world a better place.

VML, The Future 100: 2024

GREEN TOURISM e CARING FOR PEOPLE, PLACES AND OUR PLANET Tuesday, 25 November 2025 PAGE « 6



Authentic experiences

* 70% of people would rather

spend money on experiences
than ‘things’ — because that

make them happier. - VML, 2024

*  73% would pay 10% more for
more authentic experiences

- Euromonitor Consulting

“Key Travel Trends for Scotland 2024-2027
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Community spirit

*  “Humans crave passion and
togetherness — particularly as
we see Al becoming more and
more mainstream.” - VML,
2024

*  “ltis becoming increasingly
important for companies to
reinvest in the communities
and natural resources they
touch, and travellers will
continue to be more discerning
in supporting brands that do

”

SO.

Roadbook Travel Trends 2024
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Tapping into
trends

* bleisure

° Dry Tourism

* Wellness/Regenerative
* Setjetting

° Petjetting

* Lux for Less

* Inclusivity
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Where do they .
find you? Booking.com

e Bookings.com

GET
o Expedia . o e isi
e Get your Guide 6 ExPedlaﬁ é\a ;JDizE \c(?) Sz'éti'land ‘ Alba
e Viator
e DMOs
e Social Media €3 facebook n facebook

o () Instagram. (G Instagram. ﬁ,
) Youlubhe @ YouTube
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Our lamb has done about three.

Green Communications FJ¥® [ v [ s

What is your Green Persona?

Siavi Dorary Aesort, Newsastie warr Tha Cusn Guemithouss, Starg

° StYle & Quality b g o, . Do i greentourismcountydow, greentourismco

* Customer Demands & Interests
* Key Assets

* Personal / Brand Commitments
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Telling your Green Story

* What you have done

* Use your own voice

* Explain why it matters to you
* It's ajourney

* Celebrate

the
5\~°"£ £ ‘P‘;;s (

[0

'So, our few (few!) apples are
being used, our guests like it
— and we make a few pence
as well — and they are
contributing to a social good.

What's not to like?
Dowfold House B &B,

“This will save enough water
to fill 3 Olympic-sized

swimming pools every year!”
Church House, Westminster
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Examples

Craighall Farm Steading, Ceres

* Native Trees & Bushes
* Own produce / Local Shops
* Visitor Charter

Friends Meeting House, Manchester

* Supporting local social enterprise
* Recycled nylon carpets

I p

About~ OurRooms Planningyourstay - TheAlre Tariffs Contact

BOOKAROOM

Our philosophy and approach on sustainability

We are fortunate tolive in this amazing and historical landscape. We want our guests and visitors to enjoy the area
whilst minimising any environmental impact. As a business, we intend to be more responsible by making the move

ity policy.

We think that our home isjust the next evolution of the buildings that form Craighall Steading. When we built our

home, we did so with ‘fabric-first’ way of thinking the longer

design whichi storage.
Our h regional Thistle Awards in 2024 and
2005 for best B&E.

Here are a few of the things that we are doing:

© Weuse it fresh fruit, tatoes for
breakdast or seasonal flowers. The glut of fruit from the summer is preserved.

= Where possible, we use local shops for produce and aim touse what s in season

« Ourguest
ingredients.

vegan

useof plastic (glass water botties and milk|
refillable, toiletry bottles, no individual sachets of sauces/preserves etc)

* Wetrytominimi ion of waste and recycl h
wastetobe ilities in the vill i
« Wereuse i the lamps and inthe rooms.

terns and

friendly heads for guests to minimise water usage

. We

programmesfor the washing.

¢ Unlimited
access to Wi-Fi

¢ On-site technical
support

Accessible

Building is
Equality Act
compliant

Hearing loop system built
into the Main Hall and a
mobile hearing loop system
for any other rooms

Cater to any specific dietary
requirements

Need a space
somewhere else?

Please contact us for details
of other venues across
Greater Manchester and the UK.

The Queen's Canopy

ou can help in small ways

mmendations (LINK TO PAGE)

Bottles of water and glasses
as standard with any booking

We provide
arange of
Fairtrade
products

We offer

complete

flexibility and can provide
anything from a range of
breakfast options to canapés
and mocktails, plus packed
lunches just ask!

We are proud to support
Good Mood Food
(www.goodmoodfood.org)
Manchester Mind's social
enterprise, promoting
positive mental health,
volunteering and employment
opportunities to people with
mental health problems

Our entrance carpet isn't
just beautiful to look at...
would you believe that
made from

100%

recycled

LOOK

W

Millions of tonnes of waste Nylon

are produced every year. Made from
petrechemicals, these synthetics

are non-biodegradable. Nylon
manufacture also creates nitrous
oxide, 3 greenhouse gas 310 times
more potent than carbon dioxide.

The process of making this carpet takes
waste materials such as old clothing,

to create synthetic materials.

carpets and fishing nets from landfills i . ey BNl e 7 A
and oceans and turns it into a product ~ The US and EU produced nearly 15 million
called Econyl® from which yarns are tqmesdf textile waste in 2010. All i;hiswaste_ 7

produced and which, in turn, is used wm valuable resoul that can be reused.
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Campaigns

26

Green Active Travel

* World Sustainable Transport Day — 26 Nov

Social Justice/Community 28
* Green Friday — 28 Nov

Green Days/Events
* Veganuary —1-31 Jan
* Energy Saving Week 17-23 Jan

Waste/Single Use Plastic
* International Zero Waste Day — 30 Mar
* World Oceans Month —10-30 June ad

https://www.awarenessdays.com/
https://awareness-days.co.uk/
http://www.globalstewards.org/environmental-calendar.htm

November 26, 2025 £ World Sustainable Transport Day
World Sustainable Transport Day

World Sustainable Transport Day encourages eco-friendly travel alternatives, such as cycling.

public transport, and electric vehicles, to reduce emissions and promote greener cities.

MNovember 28, 2025 (3 Green Friday
Green Friday

Green Friday encourages sustainable shopping and ethical spending as an alternative to the
consumerism of Black Friday. Support local, shop eco-friendly, and reduce waste this holiday

Season.

January 1, 2026 - January 31, 2026
Veganuary

Veganuary takes place throughout the month of January and is a global movement that

encourages people to adopt a vegan lifestyle for the month and potentially beyond.

January 17, 2026 - January 23, 2026 (3" Big Energy Saving Week

Big Energy Saving Week

Big Energy Saving Week. observed in January. promotes energy efficiency and offers practical

help to reduce bills, lower emissions, and access available support.

PIL AIN[T

BASED
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Social Media

The Power of a Minute...

* 2.1M People active on Facebook

* 6.3 M Google Searches

* 66K Photos & videos shared on Instagram
* 3.47M Youtube Videos Watched

* 6M people shopping on line

... imagine what could happen in a spare

half an hour!

452

21M

Peaople active on Hrs of content
I%cebook streamed on

Metflix

6.3M 625M
Googl Vid tched
seaches RIS ConThiok
66K (@) | 132
Photos & Videos Listeners active
Shared on on Spotify

Instagram

@) 6M
vazu?:ﬁl'bz mm M E] 3 Pﬂﬂﬁfﬁﬁ::‘laepping

Watched

23IM 174K
Email Sent 3 SOK Dowﬁ-ﬁg:ded

Tweets Sent

Source: localig.com
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Social Media

* What is the difference between liking
and following a page?

* Fans &

] -
* Followers

Best Hashtags for your posts Get mare Likes Get more Comments

Qur aigurithm calculates the best hashitags for you based on Using the comect hashtags, your posts will gat mere like and Increaze comments ar

* Engagement is key
* You want them to read, engage
and remember your content

* Do Hashtags Serve a purpose? THE POWER OF
+ They simplify the process A - #H ASHTAGS

* They compel an action

* Hashtags evolve
* They reward the distinctive

http://best-hashtags.com/hashtag/
https://learn.flick.tech/hashtags/sustainability
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TopTip1-

MEASURE TODO | PARTIAL DONE COMMENTS / EVIDENCE

Greener Customers

Provide relevant information to help your customers X Some information in place — need to download VS Responsible
be greener both in the destination and in your Visitor promise to use and put a link on our website
business.

* Terminology & Language

Cultural Heritage
Promote or help conserve the culture, history, and X Good information available to customers and on our website

traditions of your destination.

* Use your Green Persona info

Events / festivals

O C reate a G ree n G I Ossa ry Actively supporting and promote local physical or * Sood. nfoumaiion.ongurichstgwith calendar of cvants =
digital events and festivals
¢ Resea rCh Customers supporting local projects/ Campaigns N Dﬁ?lur& MNatianal A behind the FﬂI!T Froduct
E:::tulr;gsrcsrs[tlferzrs to support your chosen ";LTET:EEF Sister's Day scenes pic P:’ﬁ;:?:ﬂ"
* Identify your green credentials
* Use your Action Plan Share a Invite them to Show off FIEI
nuskl.rmnr sign up :n'irh product + J_m‘:;';: F',::'
rew oW H‘I'I'Iﬂd Shuru a hP
*  What, When and Where e oo
; Mational Spoil What do you yo
Pzr:i:’ru;::::hn? Your Dog Day / do for fun? & prnfg:ziuiffuhy
[ ] L1 3
Develop clear strategy e Share a fip Ask Qs. il
* Everyone to follow your content plan
Play a this or Share 5 TR,
How do you that gome fun facts |
start your with 2 x about rc:::;?:‘g? 4
week? boutique you,/ your i
prudu chs. brand. 9-
https://www.hubspot.com/
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Top Tip 2 -

GREEN MESSAGING & RESOURCES

* Across your Business

* Accessible and visible

* Accessible and visible to team

* Consistency

* Resources
* Green images library
* Include seasonal images

* Use in your Content Plan

The Backhouse Kitchen - Fresh,

Seasonal Flavours in the Heart of Nature

we focus on smple,ear

season.Our dishes are surroundings

Bakery products We
ensurethe highest qualty ingredients n every mea
‘Opening Hours (Apri September)

+ Breakfast: 1000 130
+ Lunch: 11301430
+ Teas, Coffees & Cakes: Avalable All Day

e /- Wednesday, Thursday, i

orders at 330 pm.

focal produce, lean i

forawarm welcome and an unforgetable experience

Availble stap free and without garden antry

GOING GREEN

ENVIRONMENTAL SUSTAINABILITY POLICY STATEMENT

ANOREW CABNEGIE BIRTHPLACE MUSE|

‘Treat yourself to a

okt moment of
s Telaxation and
flavour.

Weare ; " antlegisation
andlead by exampl.

Ourcore objctives are:

1)To Createa Sustainable Bullding

use ow impact cloaning products and ofico supples.
2)To Promots Green Travel

We ara cor stsinatle o

both our staft and

SEPTEMBER

FEERUARY

OCTOBER

HOME  SETTING THE SCENE REVIEWS  GALLERY  More ~ BOOK NOW

Green Policy

At Forth House Caravan Site we aim to provide quality pitches and facilities in a rural location whilst minimising the impact on our environment.

OUR CARAVAN AND CAMPING SITE

itall started off from a Certficated Site in 1993 and over the years we have gradually improved and expanded the site. Many native trees and hedges have
been strategically planted to act as wind breaks and provide natural habitat for wildlife, but retain the magnificent views the site boasts.

All water on-site is drawn from our private borehole and is treated ready for use/consumption.

Electricity is predominantly supplied from the mains, however we also operate a 10KW photovoltaic system which assists during favourable weather
conditions and feeds any excess power back into the grid,

All waste water is treated in a treatment plant prior to being discharged to a watercourse, via a soakaway. Our treatment plant was purchased as a market
leader, providing a pollutant removal level of 37%.

Our site layout retains as much grass and undisturbed ground as pessible, which allows areas to remain a friendly environment for birds, animals and wild
plants.

All access roads and pitches have been designed and installed to provide a robust finish yet allow rainwater to permeate its surface and drain naturally.

Oursita s located within a designated "Area of Great Landscape Value". Wa encourage visitors to enjoy their stay and promote a “leave no trace” policy -
please use the bins provided and help conserve the environment for others to enjoy.

Site lighting has been strategically sited to minimise artificial light pollution. On clear dark nights the site is ideal for stargazing.

We implement the following to minimise impact on our environment:

NOVEMEBER DECEMBER
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‘e

Celebrating Dog Friendly %)
Business of the Year with
these'gorgeous guests

£

.

Top Tip 3 -

GREEN ENGAGEMENT

Engage with your audiences

kernockcottages - Follow
Original audio

kernockcottages 1w

Celebrating Kernock's success as
Cornwall's Dog Friendly Business of the
Year, presented with Gold last night at
the Cornwall Tourism Awards - here are
some of our happy guests.

#kernockcottagesmoments
#dogfriendly #awards

@swtourismawards @premiercottages
@weacceptpets @dogfriendlyinfo
@greentourism @accesscornwall
@thegooddogguide @simplyownersltd
@welcometolooeandpolperro
@chinafleetcountryclub

* Ask them to Like and Share SR e

* Incentivise them oo @ ]
* Ask for feedback / testimonials ke

.

Respond to them

If you are on Tripadvisor
* Allow time to monitor
* Have responses drafted

* Respond with green messages

It
Ie]

@ bestwesternpluskrakow - Follow

Original audio

»

bestwesternpluskrakow 2 d

For us, at Best Western Plus Krakow Old
Town, elegance is more than just
sophisticated design and comfortable
interiors. It is also conscious
responsibility.

From November 22nd to 30th, we are
joining the European Week for Waste
Reduction. This is an important moment
for us to reaffirm that high-end
hospitality can and should go hand-in-
hand with thoughtful choices.

Every day, we strive to take the small
steps that make a big difference.
Because your comfortable stay in the
heart of Krakow and our shared care for
the future is. to us, the perfect
combination.

Iat'e taba rara nf what ic nracinoe

© Qv W

7 likes

2 days ago

@ Log in to like or comment.

downrightgabbler - Follow see

Back to our tips on Christmas
preparations and today's offering is a
guide to our favourite shops for buying
authentic locally made gifts.

&
downrightgabbler £ d |

* Triguerta Crafts is not just a shop for
tourists, it's got a brilliant selection of
locally made crafts. And the Victorian
Market is locking pretty splendid at the
moment in all its Christmas finery. It's
great to see the food court so busy,
even in November.

Qv W

6 likes

4 days ago

Log in to like or comment.
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Top Tip 4 -
GREEN KEY WORDS

* Why are Key Words Important
* Increase relevant organic search
* Search related to your brand

* Connect with your target audience

* Research Your Key Words
* Use your Green Persona info
* Search online / competition
* Check out what is trending

* Keyword research tools

1.)

Identify
Keywords

Identify
Check
Check Competition
Recheck

@ =co holideys
Zoarch tesm

+ Compare

Unted Kirgrlum = Pzt 12 munits » Mlcuiegunies + Wi Sasrch =

KEYWOOD
RESEARCH TOOL

Google Trends

Irlures] crwer L LI

em— e https://trends.google.com
o pop— /trends

il 7 Seotand
gt
W
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Top Tip 5 - REGULARLY
Laptop

REVIEW & UPDATE ' B Iphone / Ipad

Android Phone /
Tablet

* Invest time

* Update content regularly

* Regularly review Key Words
* Check Website performance

* Check SEO and Usability
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Top Tip 6 — Use the
guide & keep it up!

* Easy Read Resource guide
* Useful tips
* Get Inspired

* Keepitup

Green Tourism blogs
Fife Council Resource Page

Telling your green story can be

TELLING YOUR

a powerful, persuasive way to

communicate your sustainability

credentials

It presents a u
effectively eng
showcase you
commitment tc

Getinspired -
Tourism mem
https://www.g

.{-—-(o’

1. Be honest

5 Top Storytelling Tips

4, Sav it with numbers

Seven Steps to Storytelling Success

Follow this step-by-step guide to
structuring your story.

1. Introduce yourself

Describe your business: what you do,
where you are, why do you what you do.
Why are you passionate about being more
sustainable?

2. How and why did you start
your journey?

Did you have a 'eureka!’ moment that

kicked off your green journey? What were

the first steps you took?

3. The early days

Describe your early challenges of ‘going
green’ and how you overcame them.

4. The breakthrough

Was there a moment, a season, or a year,
when you first saw the benefits of your
hard work? Maybe it was when you got
your Green Tourism award?

5. Taking stock

Recount your main sustainability
achievements. When you look back, what
actions have you taken that you are most
proud of? What are the most innovative —
and quirky - green measures you have in
place?

6. The reward

Share your success. Hopefully, you're
seeing the fruits of your labour and reaping
the rewards. Celebrate your achievement
and the people who helped you achieve

it: your partners, your suppliers, the
volunteers that helped you out for an
afternoon, and your customers who
support what you do.

7. The future

Finish by sharing any plans (or wild
dreams!) for further improvement.
Emphasise that you are committed to being
the best you can be.

Next steps

= Publish your story on your website
and post about it on social media.

= Submit your Green Story to Green
Tourism and we'll publish it on
our blog and promote it on social
media. htt it.ly/4hxQKzE

Greenf

Tourism

FIFE COUNCIL: https://industry.welcometofife.com/
GREEN TQURISM: https://www.green-tourism.com/

& Funded by
UK Government

The project is fully funded by the UK Government through
the UK Shared Prosperity Fund.
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Green Tourism
Certification

* Internationally Recognised

* 28+ years experience of
best practice in sustainability

* 18,000+ assessments

* 2,900+ / 56+ Countries

* All types and sectors

* 50% Micro-Small Business

* 50% Medium-Extra Large Businesses

&
Compliant with oQ:;
Travalyst criteria GSTC

MEMBER

GREEN TOURISM e CARING FOR PEOPLE, PLACES AND OUR PLANET

Independently Certified

Third Party Assessment

Continuous Improvement

Regularly Reassessed
5 y Greeny” Greeny”
Tourism Tourism

GOLD SILVER
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Tourism
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F u n d e d Fife Council
Membership Offer s

offer for businesses within the Fife
. Council
Fully funded year-one Green Tourism or Y

Green Meetings memberships available
for the first 15 businesses to apply _ _

Pl e o e prasady e s
S U Cce SSfU I Iy This is your chance to gain a globally recognised

sustainability certification for Free.

Then 50% and 25% discounts in years 2
and 3 respectively

Join Green Tourism and earn
a werld-leading sustainability
certification

No Registration Fee

Burefits b joining Gras Tourises
= Evidanca yeur sussinasiity comesimment 1
cuorm

Deadline for sign up is 31/12/2025

Significant savings: standard
membership is £165 - £705 + VAT
depending on business size

Tourism

Apply now

Cllck befow to comphete the oniine form, seiecting ‘submit' 1o receive your invalce for £0.

.green-tourism.com/destinations/fife-council
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Fast Track GreenCheck™

Are you ready for a Green Tourism
?

to the things you do in your business and use the

oxes to provide more evidence of your actions and activities. The more detail you give

* FastTrack Pre-Assessment

* 30 Key Sustainability points

* Potential to achieve Bronze based on
information provided

* 12 months to complete full assessment

Green / Sustainability Policy

By

[

. Our pesiey |5 &N display % Sur Dusiness &

03

Awareness /Training

Tell us what you have done to increase green awareness in your business.
(tick all that apply)

@ 41 our team are aware of green issues / have had green awareness training

. We ensure we keep the team up to date with green issues and have regular communication / meetings to review our progress

Please provide details in the text box and if applicable include any relevant weblinks.
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Upcoming Sessions

Wednesday 10th December - 2:00 pm

Webinar 3 - Implement Practical Changes

Thursday 29th January — 11:00am

Webinar 5 — Biodiversity
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Thank you
for your time

Diane Knight
Client Services Director

Clare Wheeler-Kirk
Client Services Executive

01738 632 162
enquiries@green-tourism.com

Green/”/ Greeny//

Tourism Meetings
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