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Statistics in this report are given in good faith based on information provided in the Visitor Surveys for
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Definition of a Visitor Attraction

“An attraction whose primary purpose is sightseeing; a visitor
attraction must be a permanently established excursion
destination, a primary purpose of which is to allow access for
entertainment, interest, or education and can include places of
worship (but excludes small parish churches); rather than being
primarily a retail outlet or a venue for sporting, theatrical, or film
performances. It must be open to the public, without prior
booking, for published periods each year, and should be capable
of attracting day visitors or tourists as well as local residents. Also,
the attraction must be a single business, under single
management, so that it is capable of answering the economic
questions on revenue, employment, etc.”

Confidentiality

Visit figures are not published in the report if the tourist attraction
operator/respondent indicated figures should remain confidential.
However, they are used in aggregate figures and other
calculations.

Admission

Where there is no admission charge, ‘F’ denotes free entry to the
main element of the attraction. Such attractions may include
elements with an admission charge, but the majority of visits to an
attraction noted ‘F’ will be free of charge.

Percentage Change

Percentage changes in 2023/2022 are rounded to a maximum of
two decimal points.

Monthly visits

A monthly breakdown of visits is only used to show the distribution of
visits/seasonality across the year. Attractions providing monthly
breakdowns may provide exact figures for part of their operation and
exclude estimated figures for the total site. Hence sometimes these
figures do not reflect total visits.

Analysis Variables & Changes to Methodology

Variables used in this report to analyse 2023 data are the same as
those used in the 2022 report. Further details are included in the
Appendices.
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2023 2023Comparative Analysis of Visits to Scottish Visitor Attractions
2023/2022

Figure 2   Total Visits 2023/2022 - OverviewFigure 1    Admission Policy 2023/2022 - Overview

Admission Policy - Overview Total Visits 2023/2022 - Overview

Some 616 attraction operators provided total visits figures for 2023 and 2022. 

The following table compares visits performance in 2023 with 2022.

Visitor attractions in Scotland experienced an increase of 17.2% in visits when comparing 2023 with 2022 .

0

20000000

40000000

60000000

80000000

100000000

Free (276) Paid (340) Total (616)

2023

48,685,638

2022

41,552,302

16.6%

18.2%

17.2%

17.2%



Former VisitScotland Area

Comparative Analysis of Visits to Scottish Visitor Attractions 2023/2022

Geographic Location 

Urban/Rural

Category

Volume of Visits

Admission Cost
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Table 1   Comparative Analysis of Visits 2023/2022 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location



Monthly Distribution of Visits 

Monthly Distribution of Visits (%) by Admission 2023/2022
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Table 2   Monthly Distribution of Visits (%) by Admission

2023 2022



Performance by Attraction Category
Quarterly Seasonal Analysis by Attraction Category

Quarterly Seasonal Analysis by Former VS Region
2023

2023

2022

2022
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Table 3   Quarterly Distribution of Visits 2023/2022 by: Category and Former VisitScotland Area

The Shetland Islands and the Orkney Islands recorde﻿d
the most marked seasonal pattern, with over 85% of all
recorded visits occurring during the second and third

quarters.

Kingdom of Fife region saw high seasonal levels of
visitors in the first quarter with the Angus & City of

Dundee seeing the highest seasonal levels in the fourth
quarter.

The Museums/Art Galleries category seasonality
was noticeably similar to 2022. 

The Visitation Analysis identified that Heritage
Centres and Historic Houses/Palaces  attractions
continued to see over 45% of all recorded visits
occurring during the third quarter of the year
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Figure 3   Analysis of Visits 2023 by Admission
Policy - Overview 

Analysis of Visits 2023 by Admission Policy - Overview
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·Highlights:

·  Free Admission attractions welcomed 63.3% of all visits in 2023.
 
·  Just under 65% of all participating Greater Glasgow & Clyde Valley attractions are free admission attractions. 

·  Edinburgh & Lothian free attractions welcomed the highest number of visits at over 10.5 million.
 
·  Attractions welcoming over 100,000+ annual visits welcomed 79.5% of reported visits.

·  Free Attractions with 100,000 + annual visits welcomed over 54% of all reported visits to attractions in 2023
 
·  Activity Attractions, Castles/Forts, Distilleries/Breweries/Wineries, Historic Houses/Palaces, Transport-Related and Wildlife/Animal Attractions, remain predominantly paid
attractions whilst the reverse is true of Museums/Art Galleries, Outdoors/Nature Attractions, Places of Worship/Spiritual Attractions and Scottish Craft/Retail Attractions. is true of
Museums/Art Galleries, Outdoors/Nature Attractions, Places of Worship/Spiritual Attractions and Scottish Craft/Retail Attractions.
 
·  Free Attractions in Large Urban areas welcomed 37.6% of all visits with only 14.9% of visits to Paid Attractions in the equivalent area. 
 
·  The sample size of the Inland Attractions Paid (211) and Free (175) Admission Attractions are similar. However, Free Admission Inland Attractions welcomed just under two-thirdsof
visits, compared to Paid Admission Inland Attractions (66.5% and 33.5% respectively).

This section analyses visits using the data supplied by attractions that submitted completed questionnaires for 2023. Some 669 operators provided visits
figures for 2023. The following tables compare visits performance between both Paid and Free Admission attractions.



Analysis of Visits 2023 by
Admission Policy

Former VisitScotland Area

Geographic Location Urban/Rural

Category

Volume of Visits
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Table 4   Comparative Analysis of Visits 2023 by: Admission Policy, Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location



Monthly Visitation Patterns to Aberdeen & Grampian, Angus & the City of
Dundee and the Highlands of Scotland

Monthly Visitation Patterns to Ayrshire & Arran, Dumfries & Galloway
and the Scottish Borders

Monthly Visitation Patterns to Edinburgh & Lothians and Greater
Glasgow & Clyde Valley, Kingdom of Fife, Perthshire and ALLFV

Monthly Visitation Patterns to Orkney, Shetland and the Outer
Hebrides
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Table 5   Monthly Visitation Patterns by: Former VisitScotland Area



Monthly Visitation Patterns to Heritage-Related Attractions

Monthly Visitation Patterns to Industrial/Workplaces, Retail-Oriented
Attractions and Transport-Related Attractions Monthly Visitation Patterns to Outdoors Attractions
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Table 6   Monthly Visitation Patterns by: Category
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Highlights:

•   Greater Glasgow welcomed the highest percentage of children in 2023, while the Highlands of Scotland welcomed the highest proportion of adult visitors.

•   Visits to Distilleries/Breweries/Wineries were made predominantly by adults (95.5%), with Outdoors/Nature Attractions having the largest percentage of child visits in 2023 at 35.0%.

•   Overall, school visits made up 0.2% of all reported visits to Scottish visitor attractions in 2023.

•   Edinburgh & Lothian, Museums/Art Galleries, Large Urban Areas and those attracting 100,000+ visits recorded the greatest number of visits from schools in 2023.

•   Argyll, Loch Lomond & Forth Valley, attractions welcoming between 50,000 and 99,999 visits, Accessible Rural and Wildlife/Animal Attractions recorded the greatest proportion of
school visits in 2023.

•   The Orkney Islands, Places of Worship/Spiritual Attractions, Remote Small Towns and Island-based Attractions welcomed the greatest proportion of Overseas visits in 2023.

•   The Region of Greater Glasgow, Activity Attractions, Large Urban Areas and attractions welcoming up to 4,999 visits per year received most of their visits from Locals.

•   Visitors from England, Northern Ireland and Wales constituted the biggest segment of visitors to attractions in the Highlands of Scotland Region, in Remote Small Towns and from
the category of Scottish Crafts/Retail Attractions.



Urban/Rural

        Geographic Location 

Adult & Child Visitation 2023

Category

Former VisitScotland Area

Volume of Visits

Urban/Rural
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Table 7   Adult & Child Visitation 2023 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location

Admission



Urban/Rural

        Geographic Location 

School Visits2023

Category

Former VisitScotland Area

Volume of Visits

Urban/Rural
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Table 8   School Visits 2023 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location



Origin of Visitors 2023

Volume of Visits

Urban/Rural

Geographic Location

Former VisitScotland Area

Category
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Table 9   Origin of Visitors 2023 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location



Frequency Sample %

Daily 155 29.0

Weekly 238 44.5

Monthly 70 13.1

Less Than
Once a Month

64 12.0

Other 7 1.3

Social
Media Sample %

Website 536 99.4

Facebook 458 81.3

X (formerly
Twitter)

397 73.6

Instagram 347 64.4

YouTube 253 46.9

Tripadvisor 136 25.2

Blog 82 15.2

Mobile App 74 13.7

FLKR 20 3.7

Pintrest 16 3

Online Tour 8 1.5

Audio Guide 7 1.3

Podcast 1 0.2

Attraction operators
indicated whether
or not they had a

website or a web page
and/or social media

presence in 2023.

Almost all responding
attractions have a social

media presence,

with either their own
social media site or
presence on a Local
Authority, local area,

umbrella
organisation or
VisitScotland

Website. 

Web & 
Social Media

Web & Social Media Frequency of Updates 2023
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Table 10   Web Presence 2023

Table 11   Web & Social Media Frequency of Updates 2023

Some 534 attraction operators indicated how often
they updated their web and social

media pages. The results are detailed in the graph
below:

Over a quarter (29.0%) of respondents update
their web and social media pages daily, whilst

12.0% of the respondents update them less than
once a month.
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Listing by Admission Policy 2023

Table 12   Free Admission Attractions (in Alphabetical Order)

This section contains listings of attractions according to whether they have paid or free
admission to the main element of the attraction. Attractions are arranged in alphabetical order.

Please note that the following tables do not include attractions that requested their data remain confidential.



Page 19



Page 20



Page 21



Page 22



Page 23

Table 13   Paid Admission Attractions (in Alphabetical Order)
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Listing by Former VisitScotland Area 2023
Table 14   Attractions in Aberdeen & Grampian (in Decreasing Order of Visits)

Please note that the following tables do not
include attractions that requested their

data remain confidential.
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Table 15   Attractions in Angus & City of Dundee (in Decreasing Order of Visits)



Table 16   Attractions in Argyll, Loch Lomond and Forth Valley (in Decreasing Order of Visits)
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Table 16   Attractions in Argyll, Loch Lomond and Forth Valley (in Decreasing Order of Visits)
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Table 17   Attractions in Ayrshire & Arran (in Decreasing Order of Visits)
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Table 18   Attractions in Dumfries & Galloway (in Decreasing Order of Visits)
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Table 19   Attractions in Edinburgh & Lothian (in Decreasing Order of Visits)
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Table 20   Attractions in Kingdom of Fife (in Decreasing Order of Visits)
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Table 21   Attractions in Greater Glasgow & Clyde Valley (in Decreasing Order of Visits)
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Table 21   Attractions in Greater Glasgow & Clyde Valley (in Decreasing Order of Visits)



Page 41

Table 22   Attractions in Highlands of Scotland (in Decreasing Order of Visits)
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Table 23   Attractions in Orkney (in Decreasing Order of Visits)
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Table 24   Attractions in Outer Hebrides (in Decreasing Order of Visits)
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Table 25   Attractions in Perthshire (in Decreasing Order of Visits)
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Table 26   Attractions in the Scottish Borders (in Decreasing Order of Visits)
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Table 27   Attractions in the Shetland Islands (in Decreasing Order of Visits)
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Listing by Attraction Category 2023
Table 28   Visits to Castles/Forts (in Decreasing Order of Visits)

Please note that the following tables do not
include attractions that requested their

data remain confidential.
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Table 29   Visits to Distilleries/Breweries/Wineries (in Decreasing Order of Visits)
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Table 30   Visits to Gardens (in Decreasing Order of Visits)
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Table 31   Visits to Heritage Centres (in Decreasing Order of Visits)
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Table 32   Visits to Historic Houses/Palaces (in Decreasing Order of Visits)
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Table 33   Visits to Industrial/Workplaces (in Decreasing Order of Visits)
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Table 34   Visits to Museums/Art Galleries (in Decreasing Order of Visits)
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Table 35   Visits to Other Historic Properties (in Decreasing Order of Visits)
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Table 36   Visits to Outdoors/Nature Attractions (in Decreasing Order of Visits)



Page 60

Table 37   Visits to Places of Worship/Spiritual Attractions (in Decreasing Order of Visits)

Table 38   Visits to Transport-Related Attractions (in Decreasing Order of Visits)
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Table 39   Visits to Wildlife/Animal Attractions (in Decreasing Order of Visits)
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Top Ten Paid & Free Attractions 2023 
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Table 40   Top Ten Paid & Free Attractions 2023
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