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A GUIDE TO READING THE TABLES
Definition of a Visitor Attraction

“An attraction whose primary purpose is sightseeing; a visitor
attraction must be a permanently established excursion
destination, a primary purpose of which is to allow access for
entertainment, interest, or education and can include places of
worship (but excludes small parish churches); rather than being
primarily a retail outlet or a venue for sporting, theatrical, or film
performances. It must be open to the public, without prior booking,
for published periods each year, and should be capable of
attracting day visitors or tourists as well as local residents. Also, the
attraction must be a single business, under single management, so
that it is capable of answering the economic questions on revenue,
employment, etc.”

Confidentiality

Visit figures are not published in the report if the tourist attraction
operator/respondent indicated figures should remain confidential.
However, they are used in aggregate figures and other
calculations.

Admission

Where there is no admission charge, ‘F’ denotes free entry to the
main element of the attraction. Such attractions may include
elements with an admission charge, but the majority of visits to an
attraction noted ‘F’ will be free of charge.

Percentage Change

Percentage changes in 2024/2023 are rounded to a maximum of
two decimal points.

Monthly visits

A monthly breakdown of visits is only used to show the distribution of
visits/seasonality across the year. Attractions providing monthly
breakdowns may provide exact figures for part of their operation and
exclude estimated figures for the total site. Hence sometimes these
figures do not reflect total visits.

Analysis Variables & Changes to Methodology

Variables used in this report to analyse 2024 data are the same as
those used in the 2023 report. Further details are included in the
Appendices.
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Visitors to Scottish attractions in 2024 recorded an increase of
3.9% compared to 2023. 

In 2024, the underlying consumer economic situation in the UK
continued with the cost-of-living trend. Increasing interest rates
to control inflation impacted domestic household budgets, while
international inbound travellers benefited from a stronger
currency exchange rate. Inflation started to stabilise towards the
end of the year. Evidence from the Domestic Sentiment Tracker
published by the GB National Tourist Boards showed that the
Cost of Living, the weather and personal financial situation were
the main concerns when planning and booking a leisure break.
However, domestic residents' outbound travel was returning to
normal patterns. Regarding domestic trips, overnight visits within
Scotland were down in volume and spending compared to 2023,
while day trips within Scotland were comparable to the previous
year.

Data from UNWTO noted that an estimated 1.4 billion
International tourists (overnight visitors) were recorded around
the world in 2024, an increase of 11% over 2023. International
tourism recovered 88% of pre-pandemic levels, supported by
strong pent-up demand. Europe welcomed 747 million of the 1.4
billion travellers recorded globally in 2024. It was the world’s
most visited destination region, and saw a 1% increase when
compared to 2019 and a 5% increase compared to 2023. These
increases were supported by robust intra-regional demand. 

According to the US National Travel and Tourism Office (NTTO),
US travel to Europe grew 10.1% through October (compared to
2023) and represented 21.3% of total US overseas travel.

International visits to Scotland posted strong recovery in 2024
with Trips and Spend both exceeding that seen in 2023 & 2019.
Europe and North America made up the majority of inbound
visitors.  

Domestically, figures taken from the Great Britain Tourism
Survey recorded 12.6 million GB residents took overnight trips
in Scotland in 2024, down -6% on 2023. There were 34.6
million nights and generated £3.2 billion in expenditure, a drop
of -7% compared to the previous year. Average spend per trip
in 2024 was £251 and average length of stay was 2.7 nights.
Day Trips by GB residents in Scotland during 2024 were
comparable to 2023 with 92.9 million visits generating £3.9
billion spend, these only -2% and -1% down on the previous
year. Average spend per trip £42.

Domestic Sentiment Tracker, published by the GB National
Tourist Boards for 2024, showed that Scotland remained a
popular destination over the year for domestic trips, being in
the top 5 destinations in Britain. GB residents travel decisions
were influenced by their personal financial situation which
perhaps led to fewer overnight trips, trading down in
accommodation and activities and seeking more value for
money options. Travel intention remained strong however and
visitor segments that had stronger financial positions continued
to represent the robust visitor class over the year, such as
Retirees.
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In summary, the UK public took fewer overnight domestic trips in
2024 than in 2023, which is understandable given the household
financial situation. Financial pressures and growing inflation
also impacted Day trips.  Both Paid and Free Attractions
recorded an increase in visitor numbers in 2024 compared to
2023, Free attractions had the higher volume. Additionally, the
majority of attraction sectors saw an increase in visitor
numbers, with heritage and culture showing the largest growth.

Regional Attractions Summary, 2024

Former VisitScotland Regions

The change in the number of visits varied across Scotland, with
attractions located in the Inland Regions experiencing the most
significant percentage increase in visitor numbers. The Former
VisitScotland Regions of Perthshire saw increases of over 17.5%.
The Former VisitScotland Region of Ayrshire & Arran
experienced the largest percentage decrease (-5.16%) in terms
of the number of visits recorded.

Attraction Category

When exploring visits to attraction categories, the Heritage
Centres category experienced the largest percentage increase
in visits at 12.95% comparing 2024 with 2023.

Admission

Free admission attractions welcomed 63.8% of all visits to
attractions in Scotland in 2024. However, paid admission
attractions saw an increase of just over 2% compared with
2023. Greater Glasgow & Clyde Valley welcomed over 10.2
million visits to free admission visitor attractions. Those free
admission attractions with over 100,000 annual visits, welcomed
the majority of all visits.

Overseas and Domestic Visitation

The Orkney Islands, Places of Worship/Spiritual Attractions,
Accessible Small Towns and Island-based Attractions welcomed
the greatest proportion of Overseas visits in 2024.
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Visitors from England, Northern Ireland and Wales constituted
the biggest segment of visits to attractions in the Dumfries &
Galloway Region, reflecting the continuing strong UK
‘staycation’ demand.

Ayrshire & Arran, Outdoors/Nature Attractions, Other Urban
Areas and attractions welcoming between 50,000 and 99,000
visits per year received a predominantly local market.

Staffing

Employment in Visitor Attractions shows that Unpaid Volunteers
represent 43.3% of the total workforce for 2024.



From 1998 until 2009, the Visitor Attraction Monitor (VAM)
research was undertaken and published on behalf of
VisitScotland by the Moffat Centre for Travel and Tourism
Business Development, Glasgow Caledonian University.
Since May 2010 the Moffat Centre has undertaken this
valuable research independently. 

For the VAM 2024, survey questionnaires were distributed
to 863 visitor attractions across Scotland. Some 641
responses were received, providing an overall response
rate of 74.3% (see Table 1 below). Attractions included in
the 2024 VAM are those where visits can be reasonably
accurately recorded.

This report provides valuable performance-related
information on visitor attractions in Scotland for the 
the calendar year 2024.

METHODOLOGY Some 170 attraction operators asked for their data to be kept
confidential. I want you to know that this request is respected, and
such attractions are not individually identified or their data
identifiable in this report. 

Operators who provided visits figures that achieved ‘most visited in
Scotland’ status were asked to confirm the accuracy of the visits
figures they submitted before publication.

Ownership of responding attractions is illustrated in the graph below:

As shown in the graph below, the attraction sector is dominated by
the not-for-profit sector with Charitable Organisations (28.4%) and
Local Authorities (17.1%) accounting for just over 45% of ownership.

RESPONSE TYPE

Cannot complete
Completed
Does not want
to/Refused to complete
Permanently Closed
Temporarily closed

SAMPLE

5
619
0

3
6

Figure 1            Breakdown of Attractions by Ownership
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Table 1            Breakdown of Survey Responses

CT
28.4%

LA
17.1%

P
16.2%

NTS
12.3%

HES
12%

PLC
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G
3.2%

O
3.2%

RO
1.5%
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Some 610 attraction operators provided total visits figures for both years 2024 and 2023. 

The following table compares visits performance in 2024 with 2023.

Visitor attractions in Scotland experienced an increase of 3.9% in visits when comparing 2024 with 2023 .

2024 2023Comparative Analysis of Total Visits to Scottish Visitor Attractions
2024/2023

Admission Policy - Overview

2024

49,708,483

2023

47,836,258

Total Visits 2024/2023 - Overview
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Figure 3   Total Visits 2024/2023 - OverviewFigure 2    Admission Policy 2024/2023 - Overview

4.8%

2.4%

3.9%

3.9%
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Figure 6   Comparative Analysis of Visits 2024/2023 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location
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Monthly Distribution of Visits 2024/2023 Quarterly Distribution of Visits 

Just over two-thirds of visits in 2024 took place
in quarters two & three of the year, August saw

visits peaking similar to that of 2023.

Distribution of visits remains comparable
within the majority of the peak season

(July - August) 2024 and 2023.
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Figure 7   Monthly Distribution of Visits (%) by Admission

Figure 8  Monthly / Quarterly Distribution of Visits (%) 
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Quarterly Seasonal Analysis

The Outer Hebrides,
Shetland Islands and the
Orkney Islands recorded

the most marked
seasonal pattern, with

over 84% of all recorded
visits occurring during
the second and third

quarters.

The Perthshire region
saw high seasonal levels

of visitors in the first
quarter with the Angus &

City of Dundee and
Edindurgh & Lothian
seeing the highest

seasonal levels in the
fourth quarter.

The Museums/Art
Galleries category

seasonality was
noticeably similar to

2023. 

The Visitation Analysis
identified that Transport
attractions saw over 45%

of all recorded visits
occurring during the third

quarter of the year

Quarterly Seasonal Analysis (%) by Attraction Category

Quarterly Seasonal Analysis (%) by Former VS Region

2024 2023
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Table 2   Comparative Analysis of Visits 2024/2020 by: Category and Former VisitScotland Area

20232024



Performance by Attraction Category

·Highlights:

·  Free Admission attractions welcomed 63.8% of all visits in 2024.
 
·  Over 67% of all participating Greater Glasgow & Clyde Valley attractions are free admission attractions. 

·  Greater Glasgow & Clyde Valley’s free attractions welcomed the highest number of visits at over 9.7 million.
 
·  Attractions welcoming over 100,000+ annual visits welcomed 79.2% of reported visits.

·  Free Attractions with 100,000 + annual visits welcomed over 55% of all reported visits to attractions in 2024
 
·  Activity Attractions, Castles/Forts, Distilleries/Breweries/Wineries, Historic Houses/Palaces, Transport-Related and Wildlife/Animal Attractions, remain predominantly paid attractions
whilst the reverse is true of Museums/Art Galleries, Outdoors/Nature Attractions, Places of Worship/Spiritual Attractions and Scottish Craft/Retail Attractions. 
 
·  Free Attractions in Large Urban areas welcomed 38.3% of all visits, with only 14.6% of visits to Paid Attractions in the equivalent area. 
 
· Free admission Inland Attractions (175) welcomed over half of all visits (55.7%), when compared to Inland Paid Admission Attractions (207) who welcomed  just over a quarter pf all visits
at 27.4%.

VISITS 2024
This section analyses visits using the data supplied by attractions that submitted completed questionnaires for 2024. Some 619 operators provided visits figures
for 2024. The following tables compare visits performance between both Paid and Free Admission attractions.
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Figure 9   Analysis of Visits 2024 by Admission
Policy - Overview 
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Analysis of Visits 2024 by
Admission Policy

Former VisitScotland Area Category
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Figure 10   Comparative Analysis of Visits 2024 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location Free Paid

0 2000000 4000000 6000000 8000000 10000000

AB

AN

AR

AY

DG

ED

FI

GG

HI

OH

OR

PE

SB

SH

0 2000000 4000000 6000000 8000000 10000000 12000000 14000000

AA

C

CR

D

G

HC

HH

MAG

OHP

ON

T

WP

WS

Z



Analysis of Visits 2024 by
Admission PolicyGeographic Location Urban/Rural

Volume of Visits
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Free Paid
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Figure 11   Monthly Visitation Patterns by: Former VisitScotland Area
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Figure 12   Monthly Visitation Patterns by: Category
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Performance by Attraction Category

Highlights:

•   Greater Glasgow welcomed the highest percentage of children in 2024, while Perthshire welcomed the highest proportion of adult visitors.

•   Visits to Distilleries/Breweries/Wineries were made predominantly by adults (93.5%), with the Industrial/Workplaces category having the largest percentage of child visits in 2024 at
37.5%.

•   Overall, school visits comprised 0.2% of all reported visits to Scottish visitor attractions in 2024.

•    Edinburgh & Lothian, Museums/Art Galleries, Large Urban Areas and those attracting 100,000+ visits recorded the greatest number of visits from schools in 2024.

•   Angus & City of Dundee, attractions welcoming between 50,000 and 99,999 visits, Accessible Rural and Wildlife/Animal Attractions recorded the greatest proportion of school visits in
2024.

•   The Orkney Islands, Places of Worship/Spiritual Attractions, Accessible Small Towns and Island-based Attractions welcomed the greatest proportion of Overseas visits in 2024.

•   The Region of Ayrshire & Arran, Outdoors/Nature Attractions, Other Urban Areas and attractions welcoming between 50,000 and 99,000 visits per year received most of their visits from
Locals.

•   Visitors from England, Northern Ireland and Wales constituted the biggest segment of visitors to attractions in the Dumfries & Galloway Region, in Accessible Small Towns and from the
category of Transport-Related Attractions.

VISITOR PROFILE INFORMATION 2024
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Figure 14  Adult & Child Visitation by: Admission Policy, Former VisitScotland
Area, Category, Volume of Visits, Urban/Rural and Location
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Figure 13   School Visits 2024 by: Admission Policy

Total Visits 2024 School Visits 2024
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Figure 15   School Visits 2024 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and Location

%

%

%

%

%



Local Other Scotland England, Wales & Ni Overseas

AB AN AR AY DG ED FI GG HI OH OR PE SB SH
0%

20%

40%

60%

80%

100%

120%

Local Other Scotland England, Wales & Ni Overseas

Acc
es

sib
le 

Rural

Acc
es

sib
le 

Small
 To

wns

Larg
e U

rb
an

 Area
s

Other 
Urb

an
 Area

s

Rem
ote 

Rural

Rem
ote 

Small
 To

wns
0%

20%

40%

60%

80%

100%

Local Other Scotland England, Wales & Ni Overseas

Coastal Inland Islands
0%

20%

40%

60%

80%

100%

120%

Local Other Scotland England, Wales & Ni Overseas

0 -
 4,

99
9

5,0
00

 - 9
,99

9

10
,00

0 -
 19

,99
9

20
,00

0 -
 49

,99
9

50
,00

0 -
 99

,99
9

10
0,0

00
 +

0%

20%

40%

60%

80%

100%

Local Other Scotland England, Wales & Ni Overseas

AA C CR D G HC HH MAG OHP ON T WP WS Z
0%

20%

40%

60%

80%

100%

120%

Origin of Visitors 2024

Volume of Visits

Urban/Rural

Geographic Location
Former VisitScotland Area

Category

Sample = 89
Page 22

Figure 16   Origin of Visitors (%) 2024 by: Former VisitScotland Area, Category, Volume of Visits, Urban/Rural and
Location
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*Based on admission charge to the main element of the attraction. This does not include additional charges such as
those for temporary exhibitions or special events.
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Figure 17   Average Admission Charges 2024

Figure 18   Adult, Concessions & Child Admission Charges 2024

Figure 19   Discounts Offered on Admission Charges 2024
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Performance by Attraction Category
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Figure 20  Average Visitor Spends 2024
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Table 3   Average Visitor Spend on Admissions by Former VisitScotland Area, Volume of Visits, Category, Urban/Rural and Location
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Revenue from Retail
2024Table 4   Average Visitor Spend on Retail by Former VisitScotland Area, Volume of Visits, Category, Urban/Rural and Location



Page 28

Vo
lu

m
e 

of
 V

is
its

G
eo

gr
ap

hi
c 

Lo
ca

tio
n

U
rb

an
/R

ur
al



Title

Fo
rm

er
 V

is
itS

co
tla

nd
 A

re
a

C
at

eg
or

y

Page 29

Revenue from Catering
2024Table 5   Average Visitor Spend on Catering by Former VisitScotland Area, Volume of Visits, Category, Urban/Rural and Location
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Attraction operators indicated whether
or not they had a website or a web page and/or social media

presence in 2024.

Almost all responding attractions have a social media presence,
with either their own social media site or presence on a Local

Authority, local area, umbrella organisation or VisitScotland Website. 

Some 545 attraction operators indicated how often
they updated their web and social

media pages. The results are detailed in the graph
below:

Over a third (39.7%) of respondents update their
web and/or social media pages daily, however,

only 10.1% of the respondents updated their
pages/website less than once a month.

Web & Social Media Frequency of Updates 2024
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Figure 21  Web Presence 2024

Figure 22   Web & Social Media Frequency of Updates 2024
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Figure 23   Employment in 2024 by Attraction Category

Table 6   Employment in Visitor Attractions 2024

2024 Staffing
Sample                                     549

 
Full Time Permanent              3,387
Full Time Seasonal                   646

Part-Time Permanent              1,960
Part-Time Seasonal                  1,932
Total Paid Workforce             7,925
Unpaid Volunteer                    6,058
Total Workforce                     13,983

Employment in Visitor Attractions
shows that Unpaid Volunteers
represent 43.3% of the total

workforce for 2024.



HUMAN RESOURCES 2024
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Figure 24   Employment in 2024 by Full Time/Part Time and Attraction Category
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No
66.4%

Yes
33.6%

Green Tourism Award Attractions within VisitScotland Quality Assurance Scheme

Attraction Green Tourism Award By Rating

Sample                   Attractions star rating
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Figure 27   Green Tourism Award

Figure 28   VisitScotland Quality Assurance Scheme
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Good weather — especially in spring
and autumn.
Strong demand for staycations and
domestic travel.
New exhibitions, tours, or attractions
launched during the season.
Events and markets — especially
weekends and themed days.
Media exposure — e.g. STV and
Springwatch coverage.
Increased demand for walking
holidays.
The West Highland Way sustaining
visitor numbers.
Recovery of the overseas school and
tour group market.
More people booking private tours.
Major special events hosted by sites.

Poor or wet weather — especially in
summer and November.
Cost of living crisis — affecting
visitor numbers and spend.
Cold or uninviting buildings in bad
weather.
Brexit and ferry disruption (e.g.,
CalMac booking issues).
General reduced disposable income
in the domestic market.
Visitor hesitation due to ferry
reliability.
Energy costs affecting venue
operations.
Lack of short sea ferry options.
Poor seasonal timing for some events.
Lower school group numbers due to
budgets or logistics.

Positive Negative

Factors Affecting Visitation 2024

Page 35

Figure 29   Positive/Negative Factors

POSITIVE/NEGATIVE FACTORS

Figure 29   Positive/Negative Factors



Source: www.ofx.com

CURRENCY 
Figure 30   Currency Data : £ - €

Figure 31   Currency Data : £ - $(US)
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£ GBP to € EUR - 3 Year Average
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Average
2024 vs. 2023 1.282023

2024

1.24



AIRPORT 
Top Five Scottish Airports

Page 37

Figure 32   Top Five Scottish Airports Data
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AIRPORT 
Top Five Scottish Airports
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Scottish Visitor Attraction 
Monitor 2024 Highlights

Top Free Attractions Top Paid Attractions



Table 8   Top 10 Paid & Free Attractions 2024 / 2023 
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Appendix 1 - Abbreviations
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Appendix 2 - Analysis Variables 2024
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Appendix 3 - Changes in Geographic Location Analysis
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