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Without linking content, 
the engines might never 

find this page

Challenge for Website Pages with Search Engines – 
Crawling and Indexing



How to Optimise 

Each Level for 

Search



A WEBSITE CHAMPION 
WITHOUT TOO MANY DISTRACTIONS 

WHEN WORKING ON THE WEBSITE



A WEBSITE CHAMPION 
WITH COMMITMENT & DETERMINATION



This Session - Making Keywords Work for Your Website
DESCRIPTION 

• This workshop will cover 

• How keywords work? 

• What are keywords?

• Where and how to use Keywords? 

• Discuss the 4 types of keywords

Part of the SEO process is using Keywords: 
• Words and phrases that describe what your content is about

• Google uses that information to determine which content is relevant to a particular search query

• How the page should rank in searches for a particular term?

• What is the approach doing keyword research?

• Where do you apply these keywords within your website?



Growing Your Page Timeline – A New Website

Oct2020 – Nov2021



Improving Your Page Timeline – Established Website

Oct2020 – Nov2021



https://youtu.be/mNltt5_LbG8 

https://youtu.be/mNltt5_LbG8


Try your own search using keyword terms for your own service 
or product(s) entered into one of these search engines ……
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How do search engines work?

Step 1 - Crawl Step 2 - Index Step 3 - Rank



Crawling

www.my-website.co.uk www.my-website.co.uk/online-shop

www.my-website.co.uk/contact-me

www.my-website.co.uk/about-us

www.my-website.co.uk/news

www.my-website.co.uk/online-shop/blue-hat

www.my-website.co.uk/online-shop/red-hat

www.my-website.co.uk/online-shop/purple-gloves

www.my-website.co.uk/news/why-should-I-buy-a-red-hat

www.my-website.co.uk/news/what-are-the-latest-fashion-trends-2019

www.my-website.co.uk/news/Aberdeen-shop-sells-out-of-pink-scarves

Google’s crawler will follow links on every page it can find and 

add it to its index database. It also takes a note of other 
information on the page

100,000,000 gigabytes of data



Algorithm Changes Resource Links 

https://moz.com/google-algorithm-change

https://developers.google.com/search/updates/
ranking

https://ahrefs.com/google-algorithm-updates

• Many updates are not announced in advance

• They can be small fixes or major changes

• Sites can end up being moved down rankings 
or up rankings

• Don’t try and game the algorithm!

You need to keep up to date with changes in the search engine algorithm

https://moz.com/google-algorithm-change
https://developers.google.com/search/updates/ranking
https://developers.google.com/search/updates/ranking


The Rank Brain Algorithm – the personalisation of search results

Search term = World Cup

Are you looking for 

information on the 
last World Cup?

Are you looking for 

information on the 
next World Cup?

Are you looking for 
the latest scores?

Are you looking for the 

football / rugby / darts / 
dominos world cup?

World Cup Results



The Anatomy of Google Search Results
Search Query

Result Page Name

(Meta-Title)

Webpage Address

(URL)

Webpage Details

(Meta-description)

(Google Business Profile)

The Pack 

(Popular Pages)

The Rest 

(All Indexed Pages)



Types of results pages



Google Paid Ads

Google Shopping Ads

Google Search Ads



Search Bar using Autocomplete



What Does My Google Search Look Like When Shared Online

https://www.heymeta.com/On your mobile or laptop, visit: 

https://www.heymeta.com/


Optimising for Google
SEO Factors:

• Security
• Keywords
• Content
• On-site SEO
• Off-site SEO
• Other items

“Search engine optimization is often about 
making small modifications to parts of your 

website. When viewed individually, these 
changes might seem like incremental 

improvements, but when combined with other 
optimizations, they could have a noticeable 
impact on your site’s user experience and 
performance in organic search results.”

“Creating compelling and useful content 
will likely influence your website more than 
any of the other factors”



CHAT GPT – HOW TO CREATE CONTENT

https://chat.openai.com/ 

What Do You Use Chat GPT for?

Chat GPT launched in November 
2022, and since then AI chatbots 
have been the talk of the 
internet. 

GPT – meaning - Generative Pre-
Trained Transformer (GPT). A 
GPT language model first created 
in 2018, which is an AI algorithm 
designed to understand and 
generate human-like language.

Chat GPT's abilities to generate 
text, talk conversationally, write 
code and do so much more has 
caused a huge demand for the 
chatbot.

https://chat.openai.com/


AIPRM FOR CHAT GPT 

Video Link: https://www.youtube.com/watch?v=LFF2cWIy0b8&t=48s

What Do You AIPRM for in CHAT GPT?

Built for Small Businesses
ChatGPT powered by AIPRM 
makes it so you don’t have to 
be a professional marketer or 
writer. 

1-Click Verified Prompts 
Outrank your Competitors 
recent posts

Custom Tones and Writing 
Styles 
Analyse Writing Styles

Summarise Content Quickly 
Elevate the Quality of Your 
Content Output with the 
latest insights
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Understanding Keywords & SEO

• SEO is optimizing your web pages for better ranking in search results pages (SERPs). 
Part of the SEO process is using keywords: words and phrases that describe what your 
content is about.

• Then Google uses that information to determine which content is relevant to a 
particular search query, and how the page should rank in searches for a particular 
term. That’s what gives a web page its search ranking.





Home

Category pages

‘Content’ pages

•  Remember we must target groups (niches) of keywords

•  … we do so with groups of pages

•  There they are - the categories are niches

http://www.tripadvisor.com/


A niche = a category … example niche:

 ‘mini bike’ = keywords containing ‘mini bike’

Category home page targets the niche seed keyword, eg 
‘mini bike’

‘Child’ content pages target niche’s tail keywords, eg 
‘mini bike videos’

… each ‘tail’ keyword is itself a keyword niche

Keyword Research for Site Planning



Our 
categories 
have been 
become 
Channels

Channels are 
divided into 
categories

Home Channels Categories & Content



It’s Not Just About using Keywords – 
Don’t Forget About Ranking Factors

• There are over 200 ranking factors 
• You must keep your website up to date to stay abreast of these Ranking Factors
• Google is making over 4500 algorithm changes a year 
• The Reality – There isn’t enough time in the World to do everything.
•

You have to Compromise
• Work on Stuff that Moves the Needle and the easiest to get done.
• Focus on low hanging fruit
• Particular Landing Pages in striking distance of a PAGE 1 Ranking
• For a Keyword Term that could drive more sales and leads that you are not focusing upon



• to get enough traffic…to make enough sales..and a decent profit

…we must target:

• lots of keywords …

• with good quality content and …

• a lot of quality pages

So - if you thought:

• a little website …with little content and …a little SEO was ok … 

… then you need to think again

• Because if your website was a boat…

Long Tail Keywords – What does that 
mean?



•  targeting more keywords

•  with more SEO

•  with more pages

You’re going to need a bigger boat…

… a bigger website…



TOP SEO – Opportunities
From doing KEYWORD RESEARCH here is a suggested example of a long tail term:

AFFORDABLE WEBSITE SEARCH ENGINE OPTIMISATION

•  You actually start with the broad term SEED KEYWORD you want to rank for:

SEARCH ENGINE OPTIMISATION

     Work Your Way Up to shorter Head Terms - Compromise

• Write content surrounding the longer tail term
• Select a TITLE that best represents what the page is about
• Select a META DESCRIPTION (you can adjust later)
• Then choose page HEADINGS (H1 to H6 (these are like chapters to your content – to 

indicate what visitors will read at each section
• Have 1 x H1 Headline only on the page. Use H2 Headlines sparingly.



PAGE TITLE TAG IDEAS 

Different ways to script your Landing Page Title Tag for a core keyword term – Search 
Engine Optimisation

Search Engine Optimisation Marketing Agency in UK

Search Engine Optimisation Marketing Agency – Who We Are

Search Engine Optimisation Marketing Agency UK – How Do We Work

Search Engine Optimisation – Our Ultimate SEO Guide

5 Steps to Working with a Search Engine Optimisation Agency



PAGE META DESCRIPTION IDEAS

• We are a Performance Marketing Agency based in Scotland UK. Our team has years of 
experience working on marketing campaigns to grow micro and SME businesses.

• Performance Marketing Agency providing digital marketing strategies. SEO, PPC and Social 
Media Advertising, content marketing, and link building etc.

• Performance Marketing Agency working with different client industries including, 
technology, health care. finance, education, legal and a variety of ecommerce retail 
clients.

• We are an established Performance Marketing Agency based in Scotland UK. Our Services 
include Organic Digital Marketing, Paid Advertising and more, even website design.

• A Performance Marketing Agency helping micro and small medium businesses UK wide 
for 20+ plus years and a long time support in delivering workshops for Scotland's Public 
Sector.



PAGE HEADLINE IDEAS H1 to H3

• We have a Broad list of Micro Small Business Clients

• We offer a Free Performance Marketing Consultation

• We Provide Performance Marketing Support Monthly

• Website Growth using Data Driven Strategies 

• Performance Marketing Agency working with SME's and One Man Businesses

Keyword Terms Related to the Seed Keyword



Keywords – Single to Multiple Words

Hotel

• Generic – you are competing 
against 187,000 other hotels for 
page 1 on Google.

• Huge number of searches for the 
word “Hotel”

• Between 1 million and 10 
million searches per month.

Hotel in Glasgow

• More relevant – only 850 
competitors vying for page 1 of 
Google

• Fraction of the number of searches 
compared to “hotel”

• Between 10,000 and 100,000 
searches per month

Pet Friendly hotel in Glasgow

• Even more niche – possibly only 
300 hotels in Glasgow are pet 
friendly – easier to get on page 1 as 
less competitors.

• Massively less searches

• 100 – 1,000 searches per month



Keywords Placement
• Don’t “stuff” keywords – if you have your keyword on a page too often, it will be 

ranked lower.

• Try and get your keyword in the URL, the content and in the heading tags.

Keyword is in URL, Title and Content 
Header



Finding Keywords from Google Search Bar

Start typing in the search bar

The top searches will be shown

This is based on your search history, 
location and other aspects, so no two 
people will get similar results

Try different approaches:

How to ….
What is ….
Tell me ….
Local ….



Finding Keywords from Google Search Bar

Start typing in the search bar

The top searches will be shown

This is based on your search history, 
location and other aspects, so no two 
people will get similar results

Try different approaches:

How to ….
What is ….
Tell me ….
Local ….
Best …



Keywords:  Google Trends UK
https://trends.google.com Make sure you change the country to the 

correct location you want to search for 
keywords

Enter your topic here

https://trends.google.com/


Search is Ever Changing?
These were search trends in the UK  during day before this Presentation



Search is Ever Changing?
These were search trends in the UK during 2022



Google Trends 
International Search

Keyword = Holiday

Using Google Trends allows you to 
find out what people are searching 
for and when.

UK Search Trend

USA Search Trend

311st December 2021

Turkey Search Trend



Keywords:  Google Trends
Keyword Search Term

Filters

Interest over time This chart shows how popular the search is over the last 12 months



Keywords:  Google Trends – More Analysis

• Related topics show the top results that Google has received
• Related queries show the queries that other people have inputted and are more specific than Related Topics
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Google Keyword 
Planner

Seed keyword

Average Monthly Searches

Competition for this keyword

Suggested related keywords

Keyword 
Research Tool 
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Using Keywords in - On The Page Content

CONTENT 

Foundational, most critical element for industry ownership
Because it ‘feeds’ every piece of the diagram and creates topical authority



Using Keywords in - On The Page Content



Using Keywords in - On The Page Content



Using Keywords in - On The Page Content



Using Keywords in - On The Page Content



Using Keywords in - On The Page Content

https://www.plannedparenthood.org/learn/birth-control
https://www.plannedparenthood.org/blog
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Using Keywords in - On The Page Content



Using Keywords in - On The Page Content
• Think about the categories of content you are going to be creating:

• Products / Services / News / Blog / Events

• Make sure you use relevant keywords for each of these categories
• If targeting a local audience, add the location as a keyword: “Edinburgh Film Festival”

• If selling a branded product, add the brand name: “Adidas Football Shoes”

• Make sure the content is unique – duplicate content (copied from elsewhere on the web) 
will be noticed and marked down

• Fresh content – a website with constantly updated content is better received by Google.

• Quality of content – no point in writing 25 words, try and get to 300-600 words per page.

• The First 100 words in either a web page or your Facebook post – must be compelling



Using Keywords in - On The Page Content

RIVALFLOW – AI 

VIDEO LINK - https://youtu.be/8zfAE2MFM7I?si=6-dt2JjIqlXbupMT  

Improve Existing Content with AI 

Website LINK - https://rivalflow.com/ 

https://youtu.be/8zfAE2MFM7I?si=6-dt2JjIqlXbupMT
https://rivalflow.com/


Keywords to Classify - Intent
4 Types of Keyword
1. Informational keywords — searchers looking for an answer to a specific question or general information.

2. Navigational keywords — searchers intending to find a specific site or page.

3. Commercial keywords — searchers looking to investigate brands or services.

4. Transactional keywords — searchers intending to complete an action or purchase.

EXAMPLES
Informational Keywords Navigational keyword Commercial keyword Transactional keyword 

coffee calories
national coffee day
difference between cold 
brew and iced coffee

Youtube
Semrush blog
Where is angelinos coffee 
located

Free coffee
Dunkin iced coffee flavors
Ipad vs ipad air
Ipad mini reviews

Buy crypto online
Sandwich places near me 
that deliver
Pickup truck for sale



Keyword Loaded Domain Names
Exact Match Domains are no longer attractive

• Keywords in domain names are indeed official ranking factors. 

• But after multiple algorithm updates, they are not as important as they used to be. 

• They may also be dangerous. In 2012, Google started to penalize exact match domain names (or EMDs) because of their 
spammy intent.

• Migrating a website to a new persons name domain without any structural modification or content changes whatsoever 
(i.e. the website stayed the same whilst the keyword loaded domain name was removed), the traffic tripled in less than 
a month.

Keywords In Your URL Domain Address are Important:
 

• The benefits of using keywords in your URL include helping search engines understand page content and improving 
user-friendliness by keeping URLs short, focused and relevant.

• URL Page Name after the forward slash (/) try and use no more than 5 hyphens

• Called a “keyword” regardless of the number of words in the search

• Long tail keywords are usually 5 words or more  but try not to go therefore beyond using 7 hyphens in the URL

• Find out more here https://moz.com/learn/seo/what-are-keywords 

https://moz.com/learn/seo/what-are-keywords


Keyword Authority?

What are You About

• Do you have authority for the subject the user is looking for.

• In other words – “are you about, the keywords they searched for”.

• A “KEYWORD” is the word or words (a phrase) a user types into their chosen search engine to get

• a list of results that match what they are looking for. Known as a “search query”.



Why Should We Care About Keywords?
If you can understand what users, who are looking for your businesses products and/or services, are typing into 
the search engines to find you, then you can tailor your website pages to attract these searchers and generate 
more business.

1. Knowledge queries. “Who invented the internet”

2. Known destination queries. “Marks and Spencer” – the searcher intends to visit their website

3. Transactional queries. The searcher wants to take an action, buy something, book something, watch a video, 
find a supplier, etc – “Social Media Training in Glasgow”

4. Commercial investigation. Seeking prices, or Comparing products or services.

5. Local queries. Looking for something locally, coffee shop, café, hairdresser, etc ( there has been a huge growth of 
“near me” searches since COVID19).



Doing Keyword Research for FREE or Paying Up!

Here are the best free tools:

1. Using Google auto fill https://google.co.uk - FREE

2. Google Keyword Planner https://ads.google.com  - Must Sign Up to Google Ads to Use

3. WordTracker https:www.wordtracker.com/ - Paid for Licenced Tool

4. Google Search Console https://search.google.com/search-console/ - FREE Great Intelligence Tool

5. Google Trends https://trends.google.com – FREE – Great Intelligence Tool

6. Keyword Density Tools https://www.webconfs.com/seo-tools/keyword-density-checker/ - FREE

7. WordStream Keyword Tool https://www.wordstream.com/keywords - FREE

8. The Hoth https://www.thehoth.com/ - FREE – The Best All Round SEO Tool Right Now 

https://google.co.uk/
https://ads.google.com/
https://app.neilpatel.com/en/ubersuggest/
https://search.google.com/search-console/
https://trends.google.com/
https://www.webconfs.com/seo-tools/keyword-density-checker/
https://www.wordstream.com/keywords
https://www.thehoth.com/
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www.nationalgeographic.com/animals/african-elephants

Single domain

Shallow folder structure
with relevant words

Keywords in page name,
separated by hyphen



On-site SEO supporting the KW Strategy
• Have a robots.txt file
• Have a sitemap.xml file
• Make sure the URLs are friendly
• Ensure your navigation is easy to follow
• Use ALT tags on images
• Make sure your website is mobile friendly - https://search.google.com/test/mobile-

friendly

https://search.google.com/test/mobile-friendly
https://search.google.com/test/mobile-friendly
https://search.google.com/test/mobile-friendly


Xml 
Sitemap



Off-site SEO supporting the KW Strategy
• Backlinks

• Other websites link to you from their own website

• More authoritative websites with backlinks to you are better

• Follow / nofollow links

• Guest blogging
• Write blog posts or news items for other websites

• Make sure you contain a link to your website within your blog / news post

• Social Media
• Google Tools

• Google Business Profile

• Analytics

• Webmaster Tools



Other Channels: Other Directories for 
Backlinks

• Add you business website to other web directories
• Botw.org

• Aboutus.com

• Spoke.com/guides/manage-your-reputation

• Blogorama.com (for blogs / news)

• Bingplaces.com

• turbify.com/local

• Business.yelp.co.uk or .com



Importance of Blogs / News
• Ability to add any keyword into your website

• New and fresh content regularly

• Keeps visitors coming back

• Content to share on social media

• Increases the number of pages on your website

Blogging is one of the best ways to boost your SEO – try and get at least 
one new articles on your website per month – more if time allows.
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Poor Content 

• Thin Content

• Duplicate Content

• Hidden text

• Keyword Stuffing



Links – on-site and off-site
• Paid links

• Spammy links

• Excessive Reciprocal linksImage result for chain links

https://searchengineland.com/guide/seo/violations-search-engine-spam-penalties
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Google UA Analytics Real-time shows what's happening on 

the site right now – not that useful 

unless you have thousands of visits 
per day.

Audience tells you about who is visiting 

– their location, age gender and 
interests.

Acquisition gives data on how people 

found your website: through search, 
social media, referrals and more.

Behaviour tells you what people do 

when they are on your website – what 

pages they visit, how long for, exit and 
entrance pages.

Conversions is mainly about actions on 

the site – heavily focused on 

ecommerce, but custom actions can be 
created.

Universal Analytics changing to GA4 Analytics in 
July 2023



Google GA4 Analytics



Google GA4 Analytics

Home – The overview showing an 
entirely new dashboard 

Reports – This is where you will view 
new customised data reports. 

Visualisation – Generate visual reports

Configure – Create events and custom 
dimensions



How Does Google Sum All This Up?
https://www.youtube.com/watch?v=0eKVizvYSUQ
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Keyword Planner Template

Keyword
Google Keyword Planner Google Trends Google Analytics

Average Monthly 
Searches Competition

Optimal 
Dates Alternatives Impressions Clicks

Average 
Position



Content Planner

Share on:
Focus 

Keyword Title
Type

 (Event / Blog / News) Publish Date Facebook Twitter LinkedIn



Keyword Planner: https://ads.google.com/intl/en_uk/home/tools/keyword-planner/ 

Search Console: https://search.google.com/search-console 

Google Analytics: https://analytics.google.com/analytics/web/ 

Violations Guide: https://searchengineland.com/guide/seo/violations-search-engine-spam-penalties 

Beginners guide to SEO https://moz.com/beginners-guide-to-seo 

Schema.org       : https://www.google.com/webmasters/markup-helper/u/0/ 

Algorithm Changes: https://moz.com/google-algorithm-change 

Additional Information URLs 

https://ads.google.com/intl/en_uk/home/tools/keyword-planner/
https://search.google.com/search-console
https://analytics.google.com/analytics/web/
https://searchengineland.com/guide/seo/violations-search-engine-spam-penalties
https://moz.com/beginners-guide-to-seo
https://www.google.com/webmasters/markup-helper/u/0/
https://moz.com/google-algorithm-change


Brian Mathers Digital Marketing Practitioner

GROWING MICRO SMALL MEDIUM BUSINESSES 

TO ACHIEVE ONLINEXCELLENCE

              Website: www.ictadvisor.com

Website: www.digitalexcellencescotland.com

Website: www.brianmathers.com

01592 745992 / 07970759055     
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